CACM PRACTICE EXAM 

FAR PART 10 – MARKET RESEARCH

1. Market research results must be documented:

a. In a memo signed by the contracting officer and then filed in the purchase order/contract file

b. Through the execution of a D&F which is then placed in the contract file

c. In a manner appropriate to the size and complexity of the acquisition

d. Through a memo signed by the contracting officer

2. Agencies are required to use the results of market research to determine:

a. If sources are capable of satisfying the agency’s requirements

b. The extent to which commercial items or nondevelopmental items could satisfy the need

c. The practices of firms engaged in producing, distributing, and supporting commercial items

d. All of the above

3. Market research includes all of the following EXCEPT:

a. Conducting preaward surveys

b. Participating in Government/Industry interchange meetings

c. Holding presolicitation conferences

d. All of the above

4. If market research indicates that neither commercial items nor nondevelopmental items are available to satisfy agency needs, agencies:

a..  Must reevaluate the need and determine whether it can be restated to permit commercial or  nondevelopmental items to satisfy them

b. May set-aside the procurement

c. Are authorized to pursue the acquisition as a restricted procurement

d. Shall solicit and award any resultant contract using FAR Part 12 policies and procedures

5. When conducting market research, agencies should request:

a. the maximum information possible

b. the minimum information necessary

c. all subcontracting possibilities

d.  the contractor to query the government data bases that provide information relevant to agency acquisitions

6. The extent of market research varies depending on such factors as:

a. Urgency

b. Estimated dollar value

c. Complexity and past experience

d. All of the above

7. Which of the following types of information is information that should be obtained through the use of market research?

a. requirements of any laws and regulations unique to the item being acquired

b. distribution and support capabilities of potential suppliers, including alternative arrangement and cost estimates

c. size and status of potential sources are needed

d. customary practices, including warranty, buyer financing, discounts, etc., under which commercial sales of  the products are made

e.     all of the above

8. What part of the FAR is used to establish policies and procedures when market research establishes that the Government’s need may be met by a commercial item:

a. Part 12

b. Part 13

c. Part 14

d. Part 15

9.   Techniques for conducting market research may include:

a. Contacting knowledgeable individuals in Government and industry regarding market capabilities to meet requirements

b. Reviewing the results of  recent market research undertaken to meet similar or identical requirements

c. Publishing formal requests for information in appropriate technical or scientific journals or business publications

d. Querying government data bases that provide information relevant to agency acquisitions

e. Conducting interchange meetings or holding presolicitation conferences to involve potential offerors early in the acquisition process

f. All of the above.

10.  Which of the following statements is false concerning when market research should be conducted?

a. before developing new requirements documents for an acquisition by that agency

b. before soliciting offers for acquisitions with an estimated minimum value in excess of  $200,000 


c. before soliciting offers for acquisitions with an estimated value less than the simplified acquisition threshold when adequate information is not available and the circumstances justify its cost

ANSWERS

1. C - 10.002(e)

2. D - 10.001(a)(3)

3. A - 10.002(b)(2)

4. A - 10.002(c)

5. B - 10.001(b)

6. D - 10.002(b)(1)

7. E - 10.002(b)(1)

8. A - 10.002(d)

9. F - 10.002(b)(2)

10. B - 10.001(a)(2)

